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TALKING POINTS

• Empowering Digital Workplaces

• How to Transform?

• A Different Animal

• Ricoh TRANSFORM to serve

•



 We help companies & individuals transform the way they work & harness their 

collective imagination.

 We aim to provide solutions to businesses with innovative & sustainable 

services.

 It is the essence of the Ricoh brand experience.
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RICOH – EMPOWERING DIGITAL WORKPLACES



IMPACT OF SUCCESSFUL DIGITIZATION

Source: McKinsey & Company

“The Case for Digital Reinvention”

Feb 2017, McKinsey Quarterly



 Established in 1950s/1960s/1980s.

 Billion RINGGIT (RM) group/businesses/conglomerate.

 Been around for a minimum of 25years.

Rev (2014): RM19bn Rev (2013): RM17bn Rev (2014): RM17bn Rev (2015): >RM1bn

 Established in end 1990s. <20years in existence.

 May not have tangible/physical product.

 Billion DOLLAR (USD$) platform business from USD$10bn-USD$15bn.

Was sold for RM1.7bn Received USD$350M Funding Received USD$4M Funding

A DIFFERENT ANIMAL
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RICOH TRANSFORMING




